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Affle | At a Glance
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FINANCIAL SUMMARY5

ABOUT

o Global technology company

o Leading market position in India

o Profitable business model

o Well -defined strategic growth plan

END TO END MOBILE ADVERTISING 

PLATFORM

o In-house data management platform with over 
2.4 Bn 4 connected devices reached, that drives 
our predictive optimization algorithm

o Fraud Detection platform to help deliver high 
ROI to our customers

BUSINESS SEGMENTS

1) Consumer Platform : Delivers consumer 
recommendations and conversions through relevant 
mobile advertising for leading app marketers. Aims 
to enhance ROI through contextual mobile ads and 
reducing digital ad fraud (99.1% 9M FY22 revenue)1

2) Enterprise Platform: Enabling offline businesses to 
go online through app development, O2O2 commerce 
& data analytics (0.9% of 9M FY22 revenue)1

R&D FOCUS WITH A STRONG PATENT 

PORTFOLIO

GLOBAL REACH

India, South East Asia (SEA), Middle East and 
Africa (MEA), North America (NA), Europe, 

Japan, Korea and Australia (JKA)

64.4%
International revenue 1,3

9M FY2022

35.6%
India revenue 1,3

9M FY2022

1) For nine months ended Dec 31, 2021 on a consolidated basis; 2) O2O: Online to Offline; 3) Region -wise contribution and is different from the billing entity -wise segmental break -up disclosed in 
financial results; 4) For the 12 months period of Jan 1, 2021 to Dec 31, 2021; 5) Refer Appendix for detailed financial working and adjustments

6
Patents granted in US related to 

digital advertising, detection of 

fraud and voice -based intelligence

14
Patents filed in US and/or 

Singapore and India related to 

innovative futuristic use cases

(Consolidated)

9M FY22

(Rs. mn)

FY21

(Rs. mn)

FY20

(Rs. mn)

Revenue 7,666 5,168 3,338

EBITDA 1,548 1,300 888

PAT(Normalized) 1,306 1,031 655



Affle | Simplifying and Unifying the Ecosystem
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Consumer  P la t f o rm  Bus iness

9M 
FY2022

FY2020

Average CPCU1 

(Rs.)

Converted 

users (mn)

Consumer

Converted 

Users

CPCU Revenue 

(Rs. mn)

Note: 1) Cost per converted user (Pricing model for Affle, which is the cost paid by the advertiser)

72.3

105.3

138.7

41.0

40.8

49.4

2,965

4,294

6,852

Advertiser

ROI

Verticalization Vernacular

FY2021



Key Investment Highlights
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Strong track record of growth and profitability6

Affle2.0 | Well -defined strategy targeting high growth markets and industry segments5

Leading position in India, operating in a market with substantial barriers to entry4

Mobile connected global ecosystem growing robustly3

Robust intellectual property (IP) portfolio addressing data privacy issues, ad fraud and futuristic tech use cases2

Affle2.0 Culture I Entrepreneurial & committed team, robust governance, thought leadership and sustainability7

Performance driven end-to-end mobile tech platform powered by technology and innovation1



Performance driven, high ROI CPCU business model
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1

90.2% of Consumer Platform revenue contributed by CPCU model and 9.8% from Non -CPCU in 9M FY2022 

New/existing user

conversion (offline)

Existing user repeat

conversion (online)

New user conversion

(online)

Use Case ðTargeted new user 

acquisition optimized to in -app 

transaction/registration/event

Use Case ðTarget interested user to 

complete the transaction

Use Case ðDriving footfalls and 

transactions at physical retail stores 

(O2O)



Consumer intelligence driven end -to -end mobile tech platform
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Note: 1) SSP ðSupply Side Platform; API ðApplication Programming Interface; DMP ðData Management Platform

Audience Data Quality Experience

Real-time Fraud checks 

to help reduce ad fraud and 

enhance quality

Engaging Rich media, video & 

native ad units to maximize 

ad experience

Programmatic outreach over 

Trading Desk

Publishers integrated 

over SSP/API¹ 

Appographic data

Commerce data

Intent data

1

Data and quality focused mobile advertising platform -based solution

1



mDMP ðEnabler of our CPCU Business
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1

Usage Affinity Intent Affinity Product Affinity

100+
Pre-Defined 

Segments

2.4Bn+
Connected 

Devices 

Advanced 

AI / ML 

Models

40+
Interest 

Categories

Who will be the 

next shopper?

What product will 

they buy?

Who will be the 

next user?

Internal 

AffleID For 

Each Device



Technology and innovation powered growth
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Affle Platforms enabling an omni -channel connected ecosystem Asset light, automated and scalable platform

Research & development (R&D)
-15+ years of focused R&D and innovation

In-house platform leveraging cloud 

computing infrastructure

-Securely process and store large scale data

Strong network effects
-Generate actionable outcomes, more 

businesses to use Affleõs platforms

Proprietary and real time (RT)
-RT prediction and recommendation algorithm

Flexible and scalable

More ads 

delivered

Growth in 

connected 

devices 

reached

Self learning & 

predictive 

algorithm 

Delivery of 

targeted ads

1

Acquire new users & 

online shoppers

Re-engage users & Maximize 

online transactions

Impact & Grow 

offline transactions

Identify

Interested Users



Robust IP portfolio addressing data privacy issues, ad fraud 

and futuristic tech use cases
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2

Global Tech IP Portfolio

Total 20 Patents with 6 granted

in US and 14 other filed across 

jurisdictions

Powering Futuristic 

Tech Use Cases

Award-winning Ad Fraud 

Detection Platform

Affleõs mFaas: Real-time solution 

for addressing digital ad fraud, 

with multiple patents granted 

and/or filed

SGD Accreditation

Affle Platforms1 accredited by 

IMDA Singapore for 3rd 

consecutive time in December,

2020

15+ years of focused 

R&D and innovation

Real-time Predictive 

Algorithm

2.4bn 2 Connected 

Devices Reached

Unified Consumer 

Tech Proposition

Artificial Intelligence

Machine Learning

Deep Learning

Note: 1) mTraction is accredited under the Accreditation@SG Digital (SG:D) programme

2) For the 12 months period of Jan 1, 2021 to Dec 31, 2021



Mobile connected global ecosystem growing robustly
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3

Source: Frost & Sullivan Report titled òIndustry Insights on the Advertising and Ad Tech Marketó, 2021

Note: 1) Excluding wi-fi routers which is part of others category and may not be relevant to the mobile advertising industry

Global Industry Trends India Industry Trends

0.9

1.5

0.4

3.2

1.3

Smart Home
Devices

Consumer
Electronics

Smart
Vehicles

Wearables Others

525
585

652
727

810
902

FY2020 FY2021E FY2022E FY2023E FY2024E FY2025E

Users in millionDevices in billion

c.6bn1 new connected consumer devices to be 

added by 2025 globally

Significant increase in Indiaõs digital user base with 

strong user affinity

9.0%
Digital Ad Spend

11.3%
Mobile Ad Spend

32.4%
Mobile Ad Spend

24.0%
E-commerce Market

Global CAGR (FY20-25E) India CAGR (FY20-25E)



Leading position in India, operating in a market with 

substantial barriers to entry
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Strong track record in fast growing Indian market characterized by low prevailing CPCUs and other unique challenges

4

Source: Company information, Frost & Sullivan Report titled òIndustry Insights on the Advertising and Ad Tech Marketó, 2021

Indian market ðsubstantial barriers to entry Strategic advantage

Wide variation in shopping patterns 

by audience segment makes optimization of 

marketing spends challenging

Disjointed 

demographics

V Familiarity with local demographics

V Track record of working with Indian brands

V Predictive algorithm and strong network enabling 

precise consumer targeting

India remains a low CPCU market vs. other 

global markets

Price 

sensitivity

V Track record of profitability in the low CPCU Indian 

market

Online commerce penetration is still low in 

India and thus challenging to convert 

transacting users

User 

behaviour

V Extensive connected devices reach, proprietary 

technology and local knowledge



Affle2.0 Strategy | Targeting High Growth Markets and 

Industry Segments
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Global business anchored in Emerging Markets                 

(INDIA, SEA, LATAM & MEA)

Verticalized approach for leadership within fast growing 

resilient industry segments across E, F, G, H Categories

Primary markets:

India, South EastAsia,

Middle East & Africa 

and Latin America

Other key markets:

North America, Europe 

and North Asia

5

Note: 1) For the 12 months period of Jan 1, 2021, to Dec 31, 2021, on a consolidated basis

2.4bn+ 1 Connected devices Reached Globally

E-commerce

Entertainment

EdTech

Category E

Fintech

Foodtech

FMCG

Category F

Gaming

Groceries

Government

Category G

Healthtech

Category H

Hospitality & Travel



Affle2.0 | Well -defined organic and inorganic growth plan
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5

7. Continue to selectively pursue

consolidation opportunities

6. Continue to develop solutions powering 

futuristic use cases and address key 

industry challenges

4. Enhance revenue from existing and new

customers and strategically invest in

inventory & data cost to reach the next

billion shoppers on connected devices

3. Expand the scope of products from just 

mobile to connected devices mapping 

consumers end-to -end digital journey

2. Penetrate further in emerging markets 

with a verticalized focus on delivering 

deeper conversions across industry 

verticals

5. Invest in to develop and continuously 

enhance technological & IP capabilities

1. Affle2.0 growth plan anchored on 2Vs ð

Vernacular & Verticalization and 2Os ð

mobile OEMs & Operator partnerships

Leveraging opportunities in India and International markets



Affle2.0 Strategy| Leveraging upon Strong Macros
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5

Global Digital Ad Market to grow by 9% with Emerging markets like 

India expected to grow at 25 -30% together with other emerging markets 

like SEA & LATAM also exceeding global trends*

Fast Growing Digital Ad Market 

1

3
The digital revolution is happening everywhere with existing industry 

verticals getting disrupted and many new categories and advertisers 

emerging regularly (Fintech, Healthtech, Edtech etc.)

Rapid Digitization of Existing and New Industry Verticals

2 Only half the world is online with US/UK at ~80% smartphone penetration 

and Emerging Markets trailing with India 32%, Brazil 51% & Indonesia 59%**

Growing Penetration of Connected Devices

4 Rapid growth of online commerce globally forecast to contribute 22% of 

all commerce by 2024 with equally rapid digital disruptions happening in 

retail commerce

Transformation of Commerce

Source: * eMarketer;  **GSMA


