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Affle | Performance Highlights

Revenue'! Growth EBITDA Growth *PAT Growth

*Normalized PAT (Refer slide 5
9M FY2023 vs. 9M FY2022 for the detailed working)

9M FY2023 Highlights & Ratios?

A up 40.6% A up 42.9% A up 40.0%

N e o — — — — — — — — — — — — — — — — — — — — — —

o™
()
o
N
>=
L
=
o

Q3 FY2023 vs. Q3 FY2022

)
c
o
—
et
~N
X
p
c
o
N
-
co
X

A up 10.8%

~
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
|
y

N e e — — — — — — — — — — — — — — — — — — — — — —

Q3 FY2023 vs. Q2 FY2023

% up6.1%

Q-0-Q Q-0-Q Q-0-Q |

Note: 1) Revenue from contract with customers; 2) Adjusted to normalize the unutilized portion of QIP Proceeds as of Dec 31, 2022
**Last Twelve Months (LTM) = FY2022 + 9M FY2023 - 9M FY2022 l
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Up 11.1% Up 17.6%
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affle
Consolidated Financial Summary

| |
In Rs. million | Q3FY2023| Q3 FY2022 Y-o-Y Growth | Q2FY2023 Q-0-Q Growth | 9M FY2023 9M FY2022 Y-o0-Y Growth
Revenue from Contracts with Customers : 3,761 : 3,394 10.8% 3,546 6.1% 10,781 7,666 40.6%
Inventory and Data Costs I 2,281 | 2,154 5.9% 2,200 3.7% 6,680 4,793 39.4%
Employee Benefits Expenses : 483 : 371 30.3% 465 3.9% 1,379 872 58.2%
Other Expenses I 193 I 193 0.3% 173 11.4% 525 453 15.8%
Add: Liabilities written back’ (other operating income) | 0.3 | 0.0 15.3 15.6 0.8
EBITDA : 804 | 677 18.7% 723 11.1% 2,213 1,548 42.9%
I
% EBITDA Margin | 21.4% | 19.9% 20.3% 20.5% 20.2%
Depreciation and Amortisation Expenses : 135 : 99 130 359 231
Finance Costs | 32 | 19 29 83 55
Other Income (Excl. Liabilities written back, if any) | 165 | 144 14.0% 113 45.7% 352 423 (16.6%)
Profit Before Tax and Share of (loss) of an associate : 801 : 704 13.8% 677 18.3% 2,124 1,685 26.0%
Share of (loss) of an associate I | (7.1)
Profit Before Tax : 801 : 704 13.8% 677 18.3% 2,117 1,685 25.6%
Total Tax | 10 | 81 87 286 225
(Subtract): Non-controlling Interest I 1.4 I 2.2 3.0 8.9 5.9
I I
Profit After Tax (net of non-controlling interest)2 | 690 | 621 11.1% 587 17.6% 1,822 1,454 25.3%
% PAT Margin U g7 | 17.5% 16.0% 16.3% 18.0%
| l
rF—_—— - — — — — — — — — — A e e I
| [Normalized PAT (net of non-controlling interest) :_ 690 : 601 14.8% 587 17.6% 1,829 1,306 40.0% I
I
: % Normalized PAT Margin |  17.6% | 17.1% 16.0% 16.4% 16.5% I
____________________ £ I _ 1

Note: 1) For clarity, liabilities written back which are part of ‘Other Income’ in the reported financials, are operating income in nature and adjusted in EBITDA
2) PAT attributable to equity holders of the Company after subtracting Non-controlling interest (On account of 5% shares of Appnext Pte. Ltd., Singapore)
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Normalized PAT Working

Calculation of Normalized 'Profit After Tax'

In Rs. million Q3 FY2023 Q3 FY2022 Y-o-Y Growth | Q2FY2023 Q-0-Q Growth | 9MFY2023 9MFY2022 Y-o-Y Growth
r——-—---- A. Profit After Tax (Net of non-controlling interest) 690 621 11.1% 587 17.6% 1,822 1,454 25.3%

1. Other Income (Excl. liabilities written back) comprises:

|
|
|
|
: PAT 1.a. Gain on fair valuation of financial instruments - 25 - - 180
|
- (1.a.
: ( ) 1.b. Other income in ordinary course of business 165 119 113 352 243
I+ (2.)
: 3.) 2. Tax outgo on gain on financial instruments - 5 - - 32
I = .
: 3. Share of (loss) of an associate - - - (7.1)
" A e L 1
L » | |B. Normalized PAT (net of non-controlling interest) 690 601 14.8% 587 17.6% 1,829 1,306 40.0%

% Normalized PAT Margin 17.6% 17.1% 16.0% 16.4% 16.5%




YTD Performance Trend (Consolidated)

Revenue CAGR 54.6% :
EBITDACAGR 44.9% |
|
|

r-—-----

PAT CAGR 51.9%
4 9- 9N F\(?‘?" ________________
3
chGR O
Y-o0-Y Growth 40.6% 42.9% = 40.0%
10,781
7,666
Particulars in Rs. million
3,752
2,538 2,213 2
S E . . 1,548 1,3067 52
344
9M FY2019 9M FY2020 9M FY2021 9M FY2022 OM FY2023

m Revenue from Operations BEBITDA  m Normalized PAT

Note: 1) Liabilities written back which are part of ‘Other Income’ in the reported financials, are operating income in nature and adjusted in EBITDA (Refer slide 4)
2) Normalized PAT (Refer slide 4 and 5 for the detailed working) n
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Quarterly Performance Trend (Consolidated)

Revenue Contribution (India vs. International)’

Revenue from Operations (Rs. mn)

Y-0-Y growth in all quarters

-——— -
”
-

/ ’ Q-58 .504)’ o /
S---mmTT 40.8%
W \\;—o—\;\. 3,761

Q3 &° 3,394 3,475 3,546
3,151
2,747
350 17505 1,416 1,525
746847i5800i8II|I

Q Q2 Q@3 Q@ Q4 Q@ Q@ M QG Q@ Q@B Q4 QU Q@ @
FY20 FY20 FY20 FY20 FY21 FY21 FY21 FY21 FY22 FY22 FY22 FY22 FY23 FY23 FY23

Consistent trend driven by our fast growing & resilient top
industry verticals

65.5%

31.3% 32.5% 30.2% 32.1% 34.5%

A 4

Q3 FY2022 Q4 FY2022 Q1 FY2023 Q2 FY2023 Q3 FY2023

India Revenue ®International Revenue

1) Region-wise contribution (based on campaign delivery) and is different from
the billing entity-wise segmental break-up disclosed in financial results
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Quarterly Performance Trend (Consolidated)

EBITDA (Rs. mn) & EBITDA Margin (%) Normalized PAT (Rs. mn) & PAT Margin (%)

Y-o-Y growth in all quarters Y-o-Y growth in all quarters
R | N
// 0.3 CAO L/ //’()_3CP\GR /’
! Ad. 3 /° -7 % ’ 1 °o, - o
<o TEe=T 48T Al AP
mN\ : ST V\
of©
; Q3
25.0% 25.7% 28.9% 26.1% 25.0% 25.5% 25.5% 24.3% 23.0% 19.0% 19.9% 18.6% 19.8% 20.3% 21.4% % 18.3% 22-3% 18,39 20.4% 19.7% 20.2% 18.5% 18.25 0 0
S S iy H° L SR 17.6% 18.3% 18.3% . 18.5% 18.2% 14 .99 17.1% 16.1% 15.6% 16.0% 17.6%
804"

723 : 690
: 601
| 527 552 >
| 420
345 351 é
: 265 285
187 217 211 225 : 188
132 156 I 153 I I I

Q1 QZ Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 QM4 Q1 Q2 Q3 Q1 Q2 Q3 Q4 Q1 Q2 Q@B 4 Q1 Q@2 Q3 Q4 Q1 Q2 Q3
FY20 FY20 FY20 FY20 FY21 FY21 FY21 FY21 FY22 FY22 FY22 FY22 FY23 FY23 FY23 ° FY20 FY20 FY20 FY20 FY21 FY21 FY21 FY21 FY22 FY22 FY22 FY22 FY23 FY23 FY23

Note: 1) Liabilities written back which are part of ‘Other Income’ in the reported financials, are operating income in nature and adjusted in EBITDA
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Cashflows Trend and Return Ratios (Consolidated)

Operating Cash Flows (Rs. mn) Return Ratios (As of December 31, 2022)

(Adjusted to normalize the unutilized portion of QIP
Proceeds) and on an LTM3 basis

(Unaudited)

I
I
I oY
| oY
e , | v **ROE (%
An 2.0602 | ) 23.2%
| (Return on Equity)
| 1,828
I
I
1,389 **ROCE (%) 19, 6%
1 : (Return on Capital Employed) e
1,032 |
7 I **ROA (%)
| [0)
419 478 I | (Return on Assets) 1597
I
I
R | l
FY2018 FY2019 FY2020 FY2021 FY2022 I 9M FY2022 9M FY2023 Gross Debt/Equity (x) 0.12x
I
|

Note: 1) FY2021 OCF was adjusted for Deferred Tax Liability on account of Goodwill of Rs. 14.18mn (one-time expense); 2) Tax outgo on ‘Gain on fair valuation of financial instruments’ added
back to OCF; 3) Last Twelve Months (LTM) = FY2022 + 9M FY2023 - 9M FY2022; *Operating Cashflow includes impact of FCTRs (Foreign Currency Translation Reserves)

**Return on Equity = (PAT / Total Shareholder’s Equity); Return on Capital Employed = [EBIT /(Total Assets - Current Liabilities)]; Return on Assets = (PAT/Total Assets) n
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CPCU Business | Q3 Performance Trend (y-o-y)

# Converted Users (mn) x Average CPCU (Rs.) CPCU Revenue (Rs. mn)

Q3 FY2023

67.8 51.0 3,454

Q3 FY2021 30.6

Q3 FY2022 51.8 3,031

1,254
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CPCU Business | 9M Performance Trend (y-o-y)

# Converted Users (mn) x Average CPCU (Rs.) CPCU Revenue (Rs. mn)

9M FY2022

9,974

6,852

9M FY2021

3,084

_ 51.3
- 40.7

- 75.7
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CPCU Business | Conversions Trend

Converted Users (mn)

Y-0-Y growth in all quarters

”_———~

-7 Q3 CAGR
[ 47.9%_.-
______ .
. 15.9% 67.8
Q3 growth (y-oY)* 61.9 64.7
28.1 | e
20.9 -

16.6 i5 I 16.3 17.0 I I I
Q1 Q Q3 Q4 o Q o o Q Q3
FY20 FY20 FY20 FY20 FY21 FY21 FY21 FYZ 1 FY22 FY22 FYZZ FY22 FY23 FY23 FY23
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Verticalized Focus on High Growth Categories

Fast Growing & Resilient Top Verticals across E, F, G, H Categories Direct Customers Growth Primarily Powered by E, F, G, H Categories
|
Category E Category F 1’2593 3":86 8’909 : 7’Z37
74% | 72%
° 67% I °
\E .@ @ &.. 57% |
e [ \ |
30 :
E-commerce EdTech Fintech FMCG :
9D E i
— FY2020 FY2021 FY2022 | 9MFY2023
Entertainment Foodtech E % Revenue Contribution ® Revenue (Rs. mn)
Category G Category H Revenue Contribution from E, F, G, H Categories
90%+ 90%+ : 90%+
= 7' 74% |
™ ofo @ ¢ '
|
Gaming a Government “é lﬁ@ :
|
M Healthtech  Hospitality & Travel I
|
|
Groceries FY2020 FY2021 FY2022 | 9M FY2023

| 3




Business Overview & Case Studies
- Affle | At a Glance

- CPCU Business Model

- Affle2.0 Culture

- Affle Consumer Platform Case Studies




Affle | At a Glance
®

ABOUT

o Global technology company
o Leading market position in India
o Profitable business model

o Well-defined strategic growth plan

n AN

BUSINESS SEGMENTS

1) Consumer Platform: Delivers acquisitions,
engagements & transactions for leading brands and
B2C companies. Also, includes retargeting & push
notification for e-commerce (99.4% of 9M FY2023
revenue)'

2) Enterprise Platform: Enabling offline businesses to
go online through App development, 020? commerce

affle

OB

GLOBAL REACH

India, Southeast Asia (SEA), Middle East and
Africa (MEA), North America (NA), Europe,
Japan, Korea and Australia (JKA)

32.3% 67.7%

India revenue'3 International revenue'3
9M FY2023 9M FY2023

VRN

g

END TO END MOBILE ADVERTISING
PLATFORM

\

o In-house data management platform with over
2.9Bn* connected devices reached, that drives
our predictive optimization algorithm

o Fraud Detection platform to help deliver high
ROI to our customers

& data analytics (0.6% of 9M FY2023 revenue)'
RN \
R&D FOCUS WITH A STRONG PATENT
PORTFOLIO

6 15

Patents granted in US related to Patents filed in US, India
digital advertising, detection of and/or Singapore related to
fraud and voice-based intelligence innovative futuristic use cases

ANNUAL FINANCIAL SUMMARY?

FY22 FY21 FY20
(Consolidated) (Rs. mn) | (Rs. mn) | (Rs. mn)

Revenue 10,817 5,168 3,338
EBITDA 2,135 1,303 888
PAT (Normalized) 1,834 1,031 655

1) For the nine months ended December 31, 2022 on a consolidated basis; 2) 020: Online to Offline; 3) Region-wise contribution and is different from the billing entity-wise segmental break-up
disclosed in financial results; 4) For the 12 months period of Jan 1, 2022 to Dec 31, 2022; 5) Refer our respective periods Earnings Presentation for detailed financial working and adjustments
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Affle | Cost Per Converted User (CPCU) Business

91.9% of Revenue from Operations contributed by CPCU model in Q3 FY2023 and 8.1% from Non-CPCU

New user conversion
(online)

FULL MEALS AT
HALF THE PRICE

Get 60% off* on your 1* or

b WELCOMESO

A
Lt

7;.‘: w.
2% &

Install Now

Use Case - Targeted new user
acquisition optimized to in-app
transaction/registration/event

&

Existing user repeat
conversion (online)

Chhabra 555 Lime ..
¥7,697 37960 57%off

SHOP NOW

Use Case - Target interested user to
complete the transaction

New/existing user
conversion (offline)

roswel] YOUT OrCer for Fur Whots is
confrmed. We'd lke 1305t some
hancbags 10 go with ¢

A

che

1like pearl white. Show me ﬁ

Use Case - Driving footfalls and
transactions at physical retail stores

(020)
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Affle2.0 Culture | Tech Innovations & Accreditation

Unified Consumer
Tech Proposition

Global Tech IP Portfolio

Total 21 Patents with 6 granted
in US and 15 other filed across
jurisdictions

2.9bn' Connected
Devices Reached

Award-winning Ad Fraud
Detection Platform

16+ years of focused

Affle’s mFaas: Real-time solution R&D and innovation

for addressing digital ad fraud,
with multiple patents granted
and/or filed

Real-time Predictive

Artificial Intelligence Algorithm

Machine Learning
Deep Learning

DPTM Certified and SGD
Accredited

Affle Platform Data Protection
Trustmark certified & SGD

accredited by IMDA Singapore Note: 1. For the 12 months period of Jan 1, 2022 to Dec 31, 2022
*mTraction is accredited under the Accreditation@SG Digital (SG:D) programme

Powering Futuristic
Tech Use Cases

| 17




Affle2.0 Culture | Tech & Thought Leadership &

I MAAS Categeries
- Most Effective App for Consumer

3 wo N Lead Generation
‘ : Most Effective A [ i
Won 4 AWARDS i Wins 3 AWARDS

@ . ; . \ Gold (Lotus)
B, 3 / 8th Edition Best Emerging Technology Campaign
3 Awards | : | RN A D,
‘ iy S A/ A
. \ ‘ #MADDIES #

*MEDIRSMART

anaffle company

Silver (Lotus)
Connected Devices / The Internet of Things

Silver (KFC)
Location Based Services or Targeting
hank You Partners

Thank You Partners

- E i~ & s A
v | MECSAATCHI | 43y Healthifyhe ‘ : LETUS | KIFC | <O>BLINKDIGITAL

Partners: \“I}

"MECINSMANT
MEODIASMART wWINsS W RECOGNITIONS =

. ; BRAND
mn WINTER 'EFIJHTS 2023! NM‘A?'SH I BHARAT

AWARDS
(<3

s aatll | : P L5 Enabling Technology

Leader

e Use Won | |\ Company of the Year
— . pany

S AlnARheE | | i , e, ~ 4th Consecutive time

at #ETBrandBharat Awards 2022 4 3 " - at MMA qurties
_— 5 W 2022

e I MAas FEF o i THE LEADING % 4 fppsriver
3 . » NON-SRN PLATFORM PERFORMANCE INDEX 15
affle WON 4 AWARDS ’s S y . = WORLDWIDE b ~
N\, e ettt sy A W - & Jamp
P \ & i S AtELD e npany
L - i 6 AWARDS s / z

JSTMARK o iees (oeay at #ETBrandBharat Awards 2022

i #4
i = 4 4 4
CERTIFIED
mankroussamiess: < GAMES |2 | (B) MXTokek | group™ \ TOP MOBILE DSP
O — Hesthity Global Ramakeh-g Incex
Na- &




Affle Consumer Platform Case Studies

1. Tata Neu | Driving adoption for India’s super app

2. Bank Jago | Growing the reach of digital banking essential services for

Indonesian millennials

3. TapNation | Driving global user growth and usage for it’s resilient and

popular hyper casual games
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Tata Neu | Driving adoption for India’s super app

About the Customer
From the house of the illustrious Tata Group, Tata Neu is India’s super app that
integrates the best of Tata Group’s consumer brands on one platform

Objective
To drive awareness, engagement and conversions with high intent users for the "
multiple app propositions of this super app 0 w1 Up to 20% oft

ing Laptop Deals

Affle Consumer Platform Solutions

Affle’s Consumer platform helped Tata Neu by

* Leveraging Affle’s mDMP platform to segment and target users based on intent and
affinity for the key propositions of this super app

* Enhancing impact with a unique multichannel approach to increase user
awareness, engagement and conversions

* Platform led real time optimizations of key audience cohorts to drive
effectiveness across the marketing funnel

Results

e 2.3X Quarterly Growth (Q3 vs. Q2) in conversions

e 4.1X monthly growth in conversions from start to now

* Avery healthy ~60% conversion ratio maintained for the quarter

NOTE: (1) All case studies are based on First Party data consented and shared by the advertiser/agency together with Affle’s platform data; (2) Campaign Period : Jul ‘22 - Dec’22 (5) The ads and/or platform
modules/screenshots shown here are for illustrative purpose only
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Bank Jago | Growing the reach of digital banking essential services for Indonesian millennials

About the Customer

Bank Jago is a leading public listed bank in Indonesia (previously known as Bank
Artos). It’s digital banking service Jago is growing financial inclusion in Indonesia by
targeting young millennials

Objective
Drive market penetration and usage for Bank Jago’s digital banking services

Affle Consumer Platform Solutions

Affle’s Consumer platform helped Bank Jago scale their conversions by

* leveraging Affle’s mDMP platform to target young working millennials and GenZ
having high-affinity for digital banking and commerce

* Programmatic ad placements across open internet and walled gardens to enhances
app discovery and conversions across touchpoints

* Automated platform optimizations together with deep analysis on minsight
dashboards helping with real-time campaign optimizations to maximize
conversions

Results

e 2.5X Quarterly Growth (Q3 vs. Q2) in conversions

* 35% Growth in average conversion ratio

* A huge 49% conversion ratio recorded in December 2022

Q2 Q3

NOTE: (1) All case studies are based on First Party data consented and shared by the advertiser/agency together with Affle’s platform data; (2) Campaign Period : Jul’22 - Dec’22 (5) The ads and/or platform
modules/screenshots shown here are for illustrative purpose only
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TapNation | Driving global user growth and usage for it’s resilient and popular hyper casual games

About the Customer >X TapNation
TapNation is a French company and one of the leading hyper casual game publishers

having 830Mn downloads for its various titles. It is focused on the most resilient and
popular categories of hyper casual gaming. Some of its top titles have been the #1
games in Google Play

Objective
While TapNation’s hyper casual games are very popular, they were looking to drive
greater global growth for some of their key titles while aiming to achieve high ROI

Affle Consumer Platform Solutions

Affle’s app recommendation platform helped TapNation to

* Deliver personalized recommendations directly to the devices of potential new
users who are likely to install and play the game

* Integrate personalized and vernacular recommendations into each user’s daily
mobile journey and deliver them at high engagement times

° . . . . . . . . o A d 'd N U
Maximise ROI through complex data science based algorithmic optimizations # in“th:U’S” 1.5 o:‘l')"o;:fd
Results
. ; O/ ROI
>1.5M New Users onboarded during the quarter 150/0 SR

* Top Advertised game reached #1 On Android in the US
* >150% ROI delivered across titles during this period

NOTE: (1) All case studies are based on First Party data consented and shared by the advertiser/agency together with Affle’s platform data; (2) Campaign Period : Oct‘22 - Dec ‘22 (5) The ads and/or platform
modules/screenshots shown here are for illustrative purpose only

| 2



Shareholders Information and ESG
Updates




Affle | Investors Information

Shareholding Pattern (As on December 31, 2022)

4 N\ 4 N\ 4 N\
) Instrtut::nal IISD alalrft ICICI Securities Spark Capital
Total Shares Outstanding - 133,251,060 Researc roacha
Desk |\ J |\ J |\ J
4 2\ 4 N\ 4 N\
Prabhudas .
Lilladher DAM Capital Amsec
® Promoters & Promoter ~ 7\ 7N /
1 3.8% Group e N\ 4 ) 4 2\
Mirae Research Anand Rathi Goldman Sachs
= Mutual Funds / Banks /
Insurance / AlFs / QIBs
Ambit Capital Dolat Capital B&K Securities
®mFlls / FCBs 9 ) L ) L )
Elara Capital
m Others
|\ J
______ e
HNI / Retail Sharekhan ICICI Direct
Desk
\\ 4

*In order of coverage initiated
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Affle ESG Profile

cover & Identify Acquire & Engage Re-Engage & Transact Menu
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Welcome to the Affle India ESG Profile B o AS pa rt Of Afflez ) O Cultu re,
ESG Profile Summary: 169 ESG Subfacters, 222 Doculinks and 59 Factsheet Data Points We ]' n ]' ti a ted p rO a C ti Ve

-
-
.

—All Factors-- ~ || -l Subfactors— ~ || —AlKeywords— || -E56World Framewori- ~ || -Framework Subsections-- ~
o . .
Last Updated: 24 Aug 2022 Public Views: 910 & Company Approved Prefile ad O pt] O n Of ESG p r] n C] p l.eS
£5G Factshest

) ESG Doculink

Subfactor = Keywords < Core Frameworks = Doculinks Highlights s
Company Overview
ESG a Core Pillar of Strategy Strategy GRI102: GO Strategy B Affle is committed to nurturing a healthy environment that drives innovation, thougnt leadership and
IFC PS5 1: Enviranmental and Sacial Risks and Impacts [/} collective growth. With this objsctive in place, we have & comprehensive stratezy which addresses al o O O &8
e et oo v pent e o o s et W gt el Dedicated Sustainabi ity
SDG 17: Partnzrships to achisvs ths Goal environmental risk our planst is facing. As part of our ESG strategy, wa &rs committed to drive the
WEF Governance: Risk and Gpporturity Oversight efforts towards Energy Management, Water Management, Waste Management, Paper & Plastic . . .
Cptimization and Environmental Awareness Programs . We strongly emphasize on corporate h h
b A o o o section with comprehensive
environmental sustainability towards a better tomorrow
. .
ESG Materiality Assessment PE: Entry Due Diligence GRI 102: GD Reparting Fractics ] Aligned to GRI reporting requirements, we have identified and mapped key material topics that have E S G ro f'l l e ava'l la b le 0 n
Ratings Focus Socizl 1FC PS 1: Environmental and Social Risks and Impacts the potential to influsnce our valus creation process and strategic businsss Interests. For the p
Overvigw SASE: Leadership and Governance materiality assessment, & thorough review of onling available lteratur, Industry benchmarking and
SDG 17: Partnzrships to achisvs ths Goal discussion with sslect staksholders was conducted. The material topics wers reviewsd and approved ’ °
e Bt or ety g Affle’s website
Dedicated Executive E5G Role Ratings Focus Executive CDP: Climate B Corporate Social Responsibility Commities- Chairman: Ms. Sumit Mamak Chadne; Members: Mr. Anuj
Menagement GRI102: GO Strategy E Khanna Sohum, Ms. Mei Theng Leong. To keeo increasing Affle's positive impact towards @ better
1FC PS L: Environmental and Social Risks and Impacts tomerraw, we formalized our Business Responsioility Reoarting Committes into ESG Committes
SASE: Leadership and Governance Committzs - Chairman: Mr. Anuj Khanna Sofum; Membsrs: Mr. Kapil Mohan Bhutani; Ms. Mei Theng
SDG 17: Partnzrshios o achieve the Goal Leong
TCFD: Governance
UNGC Principie 07 Enviranment =
N e seving e appe wit oba
Board Skill Depth Board of Directors GRI 102 GD Strategy ] Board possesses & balance of skills, experience, expertise and diversity of perspectives appropriate to

SASE: Leedership and Governance
SDG 16° Peace Justice and Strong Institutions.
UNGC Principle 07 Environment

the requirements of the business of the Comaany

Mapped with Global ESG Reporting Frameworks

reporting frameworks

@ SEBI’s and ESG profile: Click here

SUSTAINABLE
DEVELOPMENT

G<IALS

BRSR



https://affle.com/esg-profile

Disclaimer

This presentation and the accompanying slides (the “Presentation”) have been
prepared by Affle (India) Limited (“Affle” or the “Company”) solely for information
purposes and does not constitute an offer to sell, or recommendation or
solicitation of an offer to subscribe for, or purchase any securities, and nothing
contained herein shall form the basis of any contract or commitment whatsoever.
This Presentation is strictly confidential and may not be taken away, copied,
published, distributed or transmitted or reproduced or redistributed or passed on
directly or indirectly to any other person, whether within or outside your
organization or firm, or published in whole or in part, for any purpose by recipients
directly or indirectly to any other person. This Presentation is not intended to be a
prospectus (as defined under the Companies Act, 2013, as amended) or an offer
document under the Securities and Exchange Board of India (Issue of Capital and
Disclosure Requirements) Regulations, 2009, as amended.

The information contained in this Presentation should be considered in the context
of the circumstances prevailing at the time, and to be read in conjunction to our
financial results, uploaded on the Stock Exchanges where the Company is
listed. This Presentation will not be updated to reflect material developments
including economic, regulatory, market and other developments, which may occur
after the date of the Presentation. You acknowledge and agree that the Company
and/or its affiliated companies and/or their respective employees and/or agents
have no responsibility or liability (express or implied) whatsoever and howsoever
arising (including, without limitation for any claim, proceedings, action, suits,
losses, expenses, damages or costs) which may be brought against or suffered by
any person as a result of acting in reliance upon the whole or any part of the
contents of this Presentation and neither the Company, its affiliated companies nor
their respective employees or agents accepts any liability for any error, omission or
misstatement, negligent or otherwise, in this Presentation and any liability in
respect of the Presentation or any inaccuracy therein or omission therefrom which
might otherwise arise is hereby expressly disclaimed.

affle

Certain statements contained in this Presentation are statements of the Company’s
beliefs, plans and expectations about the future and other forward looking
statements that are based on management’s current expectations or beliefs as well
as a number of assumptions about the Company’s operations and factors beyond
the Company’s control or third party sources and involve known and unknown risks
and uncertainties that could cause actual results to differ materially from those
contemplated by the relevant forward looking statements. Forward looking
statements contained in this Presentation regarding business trends or activities
should not be taken as a representation that such trends or activities will continue
in the future and no undue reliance should be placed on them.

The information contained in this Presentation is not to be taken as any
recommendation made by the Company or any other person to enter into any
agreement with regard to any investment. You will be solely responsible for your
own assessment of the market and the market position of the Company and you
will conduct your own analysis and be solely responsible for forming your own view
of the potential future performance of the business of the Company.

By attending this presentation and/or accepting a copy of this document, you
agree to be bound by the foregoing limitations and conditions and, in particular,
will be taken to have represented, warranted and undertaken that: (i) you have
read and agree to comply with the contents of this notice including, without
limitation, the obligation to keep this document and its contents confidential; (ii)
you will not at any time have any discussion, correspondence or contact concerning
the information in this document with any of the directors or employees of the
Company or its subsidiaries nor with any of their customers or suppliers, or any
governmental or regulatory body without the prior written consent of the
Company; (iii) you agree not to remove or copy this document, or any materials
provided in connection herewith; and (iv) you are an eligible investor attending
this presentation.
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