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Affle | Performance Highlights

EBITDA Growth *PAT Growth Key Ratios 9M FY2022

*Normalized PAT (Refer slide 4
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Consolidated Financial Summary

(1.a.)+

| PAT®
(@)

Not e:
2) PAT attributable to equity holders of the Company after subtracting Non
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I I
In Rs. million | Q3 FY2022 | Q3 FY2021 Y-0-Y Growth Q2 FY2022 Q-0-Q Growth || 9M FY2022 | oM FY2021  Y-0-Y Growth
X | X |
Revenue from Contracts with Customers : 3,394 | 1,505 125.5% 2,747 23.6% : 7,666 | 3,752 104.3%
Inventory and Data Costs | 2,154 | 872 147.1% 1,755 22.7% | 4793 | 2,165 121.4%
Employee Benefits Expense | 371 | 161 130.0% 314 18.1% | 872 | 376 131.9%
Other Expenses | 193 | 88 118.2% 158 21.8% | 453 | 259 75.0%
Add: Creditors written back ¥Other Operating Income) | - I - 0.8 | 0.8 I 0.7
EBITDA | 677 : 384 76.4% 521 29.9% | 1,548 : 953 62.4%
% EBITDA Margin | 19.9% | 255% 19.0% | 20.2% | 254%
Depreciation and Amortisation Expense : 99 | 51 81 : 231 | 145
Finance Costs | 19 | 10 22 | 55 | 24
Other Income (Excl. Creditors written back, if any) I 144 | 14 151 I 423 | 54
Profit Before Tax | 704 | 338 108.2% 570 | 1,685 | 840 100.8%
Total Tax | 81 | 31 92 | 225 | 75
(Subtract): Non-controling Interest | 2.2 : 0.5 2.1 | 5.9 : 1.4
Profit After Tax (Net of Non-controlling interest) 2 I 621 | 306 102.6% 476 30.4% I 1,454 | 763 90.6%
% PAT Margin ! 17.5% 20.2% 16.4% ! 18.0% | 20.0%
e e — e e —
Calculation of Normalized 'Profit After Tax’
1. Other Income (Excl. Creditors written back) comprises:
1.a. Gain on fair valuation of financial instruments 25 - 72 180 -
1.b. Other Income in ordinary course of business 119 14 80 243 54
2. Tax outgo on Gain on financial instruments 5 - 16 32 -
Normalized PAT 601 306 96.0% 420 42.9% 1,306 763 71.2%
Normalized PAT Margin % 17.1% 20.2% 14.9% 16.5% 20.0%
1) For clarity, creditors written back which ar e p aerinnatadandadjustecim EBITBA o me d i n

-controlling interest (On account of 5% shares of Appn ext Pte. Ltd., Singapore)
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YTD Performance Trend (Consolidated)

Revenue CAGR59.5%
EBITDACAGR 45.5%
PATCAGR 56.1%
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®m Revenue from Operations ®EBITDA = Normalized PAT

Not e: 1) Creditors written back which are part of 60t her hdadjusteidEBITDA (Refeeslide4®ported financial s,
2) Normalized PAT (Refer slide 4 for the detailed working) 5




Quarterly Performance Trend

Revenue from Operations (Rs. mn)

Y-0-Y growth in all quarters

N 66-2-- 5 %o 3,394
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Note: Q3 continues to be highest quarter during the year on account of
businessseasonality
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(Consolidated)

Revenue Contribution (India vs. International) !

Contribution trend shift towards International from Q2 FY2022

A 4

51.2% 49.7%

35.6%

FY2020 FY2021 9M FY2022

India Revenue ®International Revenue

1) Regionwise contribution and is different from the billing entity -wise
segmental break-up disclosed in financial results




Quarterly Performance Trend

EBITDA (Rs. mn) & EBITDA Margin (%)

Y-0-Y growth in all quarters
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(Consolidated)

Normalized PAT (Rs. mn) & PAT Margin (%)

Y-0-Y growth in all qu:’:lrters/v
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Cashflows Trend and Return Ratios (Consolidated)

Operating Cash Flows (Rs. mn) Return Ratios (As of December 31, 2021)

9M OCF / Normalized

PAT Ratio (Adjusted to normalize the unutilized portion of QIP
| Proceeds) and on an LTM 2 basis
@D
|
|
| “*ROE (%)
. 29.4%
|
| 1,3892 (Return on Equity)
|
|
| *ROCE (%) o
: (Return on Capital Employed) LR
719 I
| **ROA (%)
I 0
419 478 | (Return on Assets) It
|
|
: Gross Debt/Equity (x) 0.24x
FY2018 FY2019 FY2020 FY2021 | oM FY2022
(Unaudited) |

Note: 1) FY2021 OCF was adjusted for Deferred Tax Liability on account of Goodwill of Rs. 14.18mn (one -time expense); 2) Taxoutgo on 6 Gain on fair valuation of |
back to OCF; 3) Last Twelve Months (LTM) = FY2021 + 9M FY20239M FY2021

** Return on Equity = (PAT |/ Total Sharehol der ds EdQuirentyiabjlitieR); Raturnron Assets €@ATiITota AsseEmp | oy ed = [E“
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CPCU Business | Q3 Performance Trend (y-o-y)

CPCU Revenue (Rs. mn)

# Converted Users (mn) x Average CPCU(Rs.)

51.8 3,031

Q3 FY2021 41.0 1,254

Q3 FY2020 41.1 861

-
-
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CPCU Business | 9M Performance Trend (y-o-y)

CPCU Revenue (Rs. mn)

# Converted Users (mn) x Average CPCU(Rs.)

OM FY2021 40.7 3,084

41.2

9M FY2020 2,311

9M FY2022 - 138.7
-
-
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CPCU Business | Conversions Trend

Converted Users (mn)

Y-0-Y growth in all quarters
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affle
Verticalized Focus on High Growth Categories

Fast Growing & Resilient Top Verticals across E, F, G, H Categories Direct Customers Growth Primarily Powered by E, F, G, H Categories
1,893 3,486 5,617
Category E Category F o o o
- . 67% /3%

= | ® )
[ I ) @
E-commerce EdTech Fintech FMCG

gp

\ _4
FY2020 FY2021 9M FY2022

Entertainment Foodtech

m % Revenue Contribution e Revenue (Rs. mn)

Category G Category H Revenue Contribution from E, F, G, H Categories

2 A X 90% 90%
mmm | | P
Gaming a Government “4 lﬁ@
M Healthtech Hospitality & Travel
Groceries
FY2020 FY2021 9M FY2022

| 2
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Affle | Investors Information

Shareholding Pattern (As on Dec 31, 2021) *Brokerages Covering Affle (Latest)

L 4 N 4 N 4 N
Institutional
Nomura Dolat Capital BEIET S
Total Shares Outstanding 8133,251,060 (Post stock split) Research P Broacha
Desk \ J J U J
4 N 4 N 4 N
ICICI Securities EEIS e B e Spark Capital
B Promoters & Capital
Promoter Group \ /N /N J
4 N 4 N 4 N
= Mutual Funds / Banks Prabhudas DAM Capital Amsec
/ Insurance / AIFs / Lilladher (IDFC Research)
Q|BS o J o J o J
® Flls/ FCBs
HNI / Retail Sharekhan Axis Securities ICICI Direct
= Others Desk

*In order of coverage initiated




Business Overview & Case Studies
- Affle I At a Glance

- CPCU Business Model

- Affle2.0 Culture

- Affle2.0 Strategy

- Affle Consumer Platform Case Studies




Affle | At a Glance
LI

ABOUT

0 Global technology company
0 Leading market position in India
o Profitable business model

o0 Well-defined strategic growth plan

n N

BUSINESS SEGMENTS

1) Consumer Platform : Delivers acquisitions,
engagements & transactions for leading brands and
B2C companies. Also, includes retargeting & push
notification for e -commerce (99.1% 9MFY22 revenue)

2) Enterprise Platform: Enabling offline businesses to
go online through App development, 0202 commerce

affle

@

GLOBAL REACH

India, Southeast Asia (SEA), Middle East and
Africa (MEA), North America (NA), Europe,
Japan, Korea and Australia (JKA)

35.6% 64.4%

India revenue 13 International revenue 13
OM FY2022 OM FY2022

VRN

= AN

END TO END MOBILE ADVERTISING
PLATFORM

0 In-house data management platform with over
2.4 Bn“ connected devices reached, that drives
our predictive optimization algorithm

o Fraud Detection platform to help deliver high

ROI to our customers

& data analytics (0.9% of 9M FY22 revenue}

/i
R&D FOCUS WITH A STRONG PATENT
PORTFOLIO

6 14

Patents granted in US related to Patents filed in US, India
digital advertising, detection of and/or Singapore related to
fraud and voice -based intelligence innovative futuristic use cases

FINANCIAL SUMMARY

9M FY22 FY21 FY20
(Consolidated) (Rs. mn) | (Rs. mn) (Rs. mn)

Revenue 7,666 5,168 3,338
EBITDA 1,548 1,300 888
PAT(Normalized) 1,306 1,031 655

1) For nine months ended Dec 31, 2021 on a consolidated basis; 2) 020: Online to Offline; 3) Region -wise contribution and is different from the billing entity
2021 to Dec 31, 2021, 5) Refer our respective periods Earnings Presentation for detailed financial working and adjustments

financial results; 4) For the 12 months period of Jan 1,

-wise segmental break -up disclosed in
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Affle | Cost Per Converted User (CPCU) Business

90.2% of Consumer Platform revenue contributed by CPCU model in Q3 FY2022 and 9.8% from Non

New user conversion Existing user repeat
(online) conversion (online)

FULL MEALS AT
HALF THE PRICE

Get 60% off* on your 1* ory
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Chhabra 555 Lime ..
¥7,697 37968 57%off

SHOP NOW

Use Cased Targeted new user :
e .g. : Use Cased Target interested user to
acquisition optimized to in -app )
) : , complete the transaction
transaction/registration/event

New/existing user
conversion (offline)

roswe]] YOUT OrCer for Fur Whots is
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11ike pearl white. Show me ﬁ

Use Cased Driving footfalls and
transactions at physical retail stores
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Affle2.0 Culture | Tech Innovations & Accreditation

Unified Consumer
Tech Proposition

Global Tech IP Portfolio

Total 20 Patents with 6 granted
in US and 14 other filed across
jurisdictions

2.4bn 1 Connected
Devices Reached

Award-winning Ad Fraud
Detection Platform

Af f Il eds mineadution R e
for addressing digital ad fraud,
with multiple patents granted
and/or filed

15+ years of focused
R&D and innovation

Real-time Predictive
Algorithm

Artificial Intelligence

SGD Accreditation Machine Learning
Affle Platform accredited by Deep Learning Powering Futuristic
IMDA Singapore for 3rd

Tech Use Cases

| 7

consecutive time in December,

2020 Note: 1. For the 12 months period of Jan 1, 2021to Dec 31,2021
*mTraction is accredited under the Accreditation@SG Digital (SG:D) programme
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Affle2.0 Culture | Tech & Thought Leadership

MMA 3 f f lj\ P Affle’s Appnext Platform recognized as

the top performer across multiple
Enabling Technology categories in the latest edition of the :
Company of the Year for AppsFlyer Performance Index The:Retention fudex
the 3rd consecutive time

m ‘ SMARTI=S"INDIA

O appnext | w® Appsfiyer
7Camp0ign affle company 4

7R & THE LEADING Y

¥ NON-SRN PLATFORM §t’
2 Industry Award

Wins Enabled 4, =GLOBAL= A‘d'

Affle Celebrates
MTERSCHERVILE

L ’ I L]
SEILYVWS e B - SSILUVINS {

Affle Platforms
win

| W nunﬂﬂus

MMA |SMARTIES S aff EE

Indonesia 2021

affle

Technology Company of
the Year

Affle's Platforms
Wins Significant at
Recognitions at MMA MOBEX
Smarties Indonesia SUMMIT | AWARDS
2021

I MAas ~AUNZURY Rev){ mesimsmasr [ appnext

ruan g

tokopedia guru_ Rev>< 4: :; qppnext THANK YOU PARTNERS

I on affle company @ discovery+  CGAMESZE  group™  FOSSIL (O mxTaank
§ swicey - @zivame
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Affle2.0 Strategy | Leveraging upon Strong Macros

Fast Growing Digital Ad Market

Global Digital Ad Market to grow by 9% with Emerging markets like
India expected to grow at 25 -30% together with other emerging markets

like SEA & LATAM also exceeding global trends*

Growing Penetration of Connected Devices

Only half the world is online with US/UK at ~80% smartphone penetration
and Emerging Markets trailing with India 32%, Brazil 51% & Indonesia 59%**

Rapid Digitization of Existing and New Industry Verticals

The digital revolution is happening everywhere with existing industry
verticals getting disrupted and many new categories and advertisers
emerging regularly (Fintech, Healthtech, Edtech etc.)

Transformation of Commerce

Rapid growth of online commerce globally forecast to contribute 22% of
all commerce by 2024 with equally rapid digital disruptions happening in
retail commerce

Source: * eMarketer; *GSMA




